Children’s Programming Certification

This is to certify that The Inspirational Network as a standard practice, formats
and airs the following children's programs and series so that the total
commercial time (including local ad avails) is less than 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the
Children's Television Act of 1990 and the rules and regulations of the Federal
Communications Commission during quarter ending 3/31/2017.

Program Name Time Program Length

All children’s programming was discontinued effective May 1, 2009,

I hereby declare under penalty of perjury that the forgoing is true and correct.

:.u.__f_-.//{_’ ‘f . \d’:j /’7
T Jieller AT (05w

Phyllis(L. Costner
Director of Network Compliance

Date: ?’"/ 7 ~(7




CHILDREN'S PROGRAMMING CERTIFICATION
1st Quarter: January 1, 2017 to March 31, 2017

This is to, certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the: Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC”).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are explained in detail below. I further certify that I have been designated by

ITv GoL® as the official responsible for oversight of compliance with
the FCC children’s programming commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:
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I hereby declare undcr penalty of pe ury that the foregoing is true and corr: ct.

Executed this C-,W~ day of A!'ﬁﬁ \'! 2017.
Alayel
Signature
ARM SHE K fateL
Name (Print)

B4$TEMS  MANAGE L
Title
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March 28, 2017

Maria T. Browne

Davis Wright Tremaine LLP
Suite 800

1919 Pennsylvania Ave N.W.,
Washington, D.C. 20006-3401

RE: Jewelry Television Children’s Programming Certification —Ist Quarter 2017

This is to certify that the list set forth below identifies all programs and series aired by Jeweiry
Television during the above-referenced calendar quarter that were originally produced and broadcast
primarily for an audience of children 12 years old and under. As a standard practice, we formatted and
aired each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before or after
the program within the same clock hour) did not exceed 10.5 minutes per hour on weekends, and 12
minutes per hour on weekdays, in compliance with the Children’s Television Act of 1990 and the rules
and regulations of the Federal Communications Commission (the “FCC”),

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or afier the program within
the same clock hour that contained reference to, characters or actors from, or that offered products related
to, the underlying program or series. Any instances in which the children’s programming commercial
limits were exceeded during the reference calendar quarter are explained in detail below. [ further certify
that | have been designated by Jewelry Television as the official responsible for oversight of compliance
with the FCC children’s programming commercial limits, and | am familiar with the Regulations.

Network exempt —~ TV Shopping Network
1 hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this 28th day of March, 2017

8600 Parkside Drive ® Knoxville, TN 37922
jeweirytelevision.com

Regards,

Burt Bagley
SVP Distribution
Jewelry Television




THE JEWISH CHANNEL I JC

CHILDREN'S PROGRAMMING CERTIFICATION
1st Quarter: January 1, 2017 to March 31, 2017

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
cach of the children’s programs and series identified below so that the tolal commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or afler the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC™).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, ot
that offered products related to, the undetlying program or serics. Any instances in which the
children’s programming commetcial limits were exceeded during the referenced calendar quarter
arc cxplained in detail below. [ further certify that 1 have been designated by

Tle Tewish (Lenne | as the official responsible for oversight of compliance with
the FCC children’s programming commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:

non e

I hereby declare under penalty of perjury that the foregoing is true and correct.
e .
Execuled this 6 day of __ Ap ( 2017,

/é/(_, é\; %_/

Signature

&det« r'-}v.ar;a F?{‘{me

Name (Print)

Snar Meenc
Title

520 8™ Ave, 4™ Fl. - New York, NY 10018
Phone: (212) 643-9500 - Email: info@tjctv.com




NETWORK NAME: JSC CHANNEL ONE RUSSIA WORLDWIDE

ADDRESS: Ul. Koroleva 19,12747 Moscow, Russia
TELEPHONE NUMBER: +7-495-617-5580
FAX NUMBER: +7-495-617-5114

CHILDREN’S PROGRAMMING CERTIFICATION - FIRST QUARTER 2017

This is to certify that JSC Channel One Russia Worldwide programming service (the “Service”), to the
extent it airs children’s programming as defined under 47 CFR 76.225 of the rules and regulation of the
Federal Communications Commission, has aired no more than 10.5 minutes of commercial matter per
hour on the weekends, and no more than 12 minutes of commercial matter per hour on weekdays
during children’s programming, and is otherwise in compliance with the Children’s Television Act of
1990. The following sets forth children’s programming aired on the Service during the first quarter
{January, February and March 2017).

CHILDREN’S PROGRAMMING AIRED DURING FIRST QUARTER 2017:

| hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this g day of April, 2017.

Signature

Name: Daniel Simkin
Title: Head of Distribution



CHILDREN'S PROGRAMMING CERTIFICATION
1st Quarter: January 1, 2017 to March 31, 2017

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC”).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are explained in ;detail below. I further certify that 1 have been designated by

S Lu@hl < . as the official responsible for oversight of compliance with
the FCC children’s programming commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:

howe Cho CI"T O'VM'S é’w{jhuﬂ; ;‘ctqajuu b

I hereby declare under penalty of perjury that the foregoing is true and correct.
Executed this 2 E day of M ‘%[1 2017.
e

Signature

Lou SLJC kl\"")

Name (Print)

bf)"s?‘é - o‘ﬁ /’ BT s
Title u




CHILDREN'S PROGRAMMING CERTIFICATION
1st Quarter: January 1, 2017 to March 31, 2017

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC”).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are explained in detail below. I further certify that I have been designated by
Corzon o eceting N wl Jas the official responsible for oversight of compliance with
the FCC children’s proéf‘amming commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:

Vads hen?

I hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this 2/ J| day of / Wﬁ{,{% 2017.

/( M/ é/ L1
VP

Signature

Name (Print)

Title



CHILDREN'S PROGRAMMING CERTIFICATION
1st Quarter: January 1, 2017 to March 31, 2017

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC”).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are _explained in detail below. I further certify that I have been designated by

he Kovean Chawne| as the official responsible for oversight of compliance with
the FCC children’s programming commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:

I hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this /ﬁj day of /%;—4 2017.

Afgnature X
_Sar s fHor
Name (Print)

eotslail—

Titl



CHILDREN'S PROGRAMMING CERTIFICATION
Ist Quarter: January 1, 2017 to March 31,2017

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC").

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are_exnlained in detail below. I further certify that 1 have been designated by
KIJLA LAV Netwer l—as the official responsible for oversight of compliance with
the FCC children’s programming commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:
Think Big, Dog Tales, Dragonfly TV, America's Heartland, Biz Kids, Animal Rescue

I'hereby declare under penalty of perjury that the foregoing is true and correct,

ay of | March 2017,

27
Executed this
W
Signature \), Nof
J Luis Cé{rdenas
Name (Print)

\

Director of Programming

ifit]e




CLOSED CAPTIONING AND CHILDREN’S PROGRAMMING CERTIFICATION
FIRST QUARTER 2017

This is to certify that Mid-Atlantic Sports Network (“Network™) is in compliance with the closed
captioning requirements set forth in Section 79.1, ef seq., of Title 47 of the Code of Federal
Regulations (the “Regulations”), and that all programming provided by Network to each
Affiliate during the First Quarter of 2017 was captioned to the extent required by such
Regulations. Further, pursuant to Section 79.1(j)(1) of the Regulations, Network hereby certifies
that in the ordinary course of business, it has adopted and follows Best Practices set forth in
Section 79.1(k)(1) thereof.

This is to further certify that Network does not currently contain any children’s programming as
defined under 47 CFR 76.225 of the rules and regulation of the Federal Communications
Commission (the “Children’s Programming Rules”). In the event that the Network includes any
children’s programming on its schedule after the date hereof, Network will provide in writing, by
the tenth day following the end of the calendar quarter in which such children’s programming is
added, notice and a description of such programming specifying the dates and time of
transmission and the duration of the “commercial matter” included therein.

I certify that I have been designated by Network as the official responsible for the oversight of
compliance with the Regulations and the Children’s Programming Rules, and I am familiar with
the Regulations and the Children’s Programming Rules. I declare under penalty of perjury that
the foregoing is true and correct.

Executed this 3" day of April, 2017.

MID-ATLANTIC SPORTS NETWORK

Marilyn/E. McClellan

Director of Programming

Closed Captioning and Chlidren’s Programming Certification
Solo Page




MOTORSPORTS NETWORK

302 North Sheridan Street = Corona, CA 92880-2087
Phone (877) 475-1711 ~ Fax (951} 270-1902 - MAVTV.cam

Kevin Asbhell o {951) 483-1172 - kashell@mavtv.com

Network Name: MAVTV

Address: 302 North Sheridan Street
Corona, California 92880

Phone Number: (951) 493-1195

CHILDREN’S PROGRAMMING CERTIFICATION — FIRST QUARTER 2017

This is to certify that the Mav’rick Entertainment Network, Inc. (*"MAVTV”) pro gramming
service (the “Service™) for the First Quarter of 2017 has not contained, nor will it contain, any
children’s programming, as defined under the Children’s Television Act of 1990, 47 CFR 76.225
and the rules and regulation of the Federal Communications Commission.

In the event that the Service includes any children’s programming on its schedule
after the date hereof, the Service will provide in writing, by the tenth day following the end
of the calendar quarter in which such children’s programming is added, a description of such
programming specifying the dates and time of transmission and the duration of the

“commercial matter” included therein.

CHILDREN’S PROGRAMMING AIRED DURING FIRST QUARTER 2017

None.

I hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this 10t day of March, 2017.

MAVTV

By:

I

Its: Corporate Counsel
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NETWORKS

April 4, 2017

VIA EMAIL

Charter Communications

c/o Davis Wright Tremaine, LLP
Suite 800

1919 Pennsylvania Avenue, N.-W.
Washington, D.C. 20006-3401
Attn: Maria T. Browne

Re: Certification of Compliance with Children’s Television &
Closed Captioned Programming — 1% Quarter, 2017

Ladies & Gentlemen:

You have recently requested information from us to assist you in your record keeping obligations
respecting (i) the commercial limitations imposed on children’s programming by the Children’s
Television Act and (ii) the closed captioning requirements set forth in Section 79.1 of Title 47 of
the Code of Federal Regulations. We hereby advise you that for the period January 1, 2017
through March 31, 2017, (i) none of MSG or MSG Plus programming was originally produced
and broadcast primarily for an audience of children 12 years old and under, and therefore the
FCC limits on commercial time as contained in 47 C.F.R. Section 76.225 do not apply to any of
MSG or MSG Plus programming for such period and (ii) MSG and MSG Plus program services
included a sufficient number of hours of closed-captioned programming to satisfy the applicable
requirements specified in such closed captioning regulations.

We trust that this satisfies your request.

Sincerely,

IS

\_~" Lukasz Dec
Manager, Affiliate Marketing & Ops

MSG NETWORKS INC 11 PENNSYLVANIA PLAZA, 3RD FL, NEW YORK, NY 10001

—




NETWORK’S NAME: Multimedios Television

Address: Paricutin 316 Sur. Col. Roma. CP 64700
Monterrey, Nuevo Leén, México
Phone Number: +52 (81) 8881-8991

CHILDREN’S PROGRAMMING CERTIFICATION — FIRST QUARTER 2017

This is to certify that the Multimedios Televisién programming service (the “Service”), to the extent it airs children’s
programming as defined under 47 CFR 76.255 of the rules and regulation of the Federal Communications Commission,
has aired no more than 10.5 minutes of commercial matter per hour on the weekend, and no more than 12 minutes of

commercial matter per hour on weekdays during children’s programming, and is otherwise in compliance with the
Children's Television Act of 1990. The following sets forth children's programming aired on the Service during the 1t

Quarter of 2017 (January, February and March).

None of the following programs or series included any commercial spots (including local ad avails, promos for
non-educational programs and adjacent ads running before or after the program within the same clock hour) that
contained references to, characters or actors from, or that offered products related to, the underlying programs or
series. Any instances in which the children’s programming commercial limits were exceeded during the referenced

calendar quarter are explained in detail below.

Children’s Programming Aired During Fourth Quarter 2016
- BimBomVa

| hereby declare under penalty of perjury that the foregpingis trije and correct. Executed this 5! day of April, 2017

Signature:
Name: CP. Manuel Cisneros
Title: Legal Representative



CHILDREN’S PROGRAMMING CERTIFICATION

This is to certify that the list set forth below identifies all programs and series
aired by Muzak LLC that were originally produced and broadcast primarily for an
audience of children 12 years old and under. As a standard practice, we formatted and
aired each of the children’s programs and series identified bellow so that the total
commercial time (including local ad avails, promos for non-educational programs and
adjacent ads running before or after the program within the same clock hour) did not
exceed 10.5 minutes per hour on weekends, and 12 minutes per hour on weekdays, in
compliance with the Children’s Television Act of 1990 and the rules and regulations of
the Federal Communications Commission (the “FCC”), (the “Regulations”).

None of the following programs or series included any commercial spots
(including local ad avails, promos for non-educational programs and adjacent ads running
before or after the program within the same clock hour) that contained references to,
characters or actors from, or that offered products related to, the underlying program or
series. Any instances in which the children’s programming commercial limits were
exceeded during the referenced calendar quarter are explained in detail below. I further
certify that I have been designated by Muzak LLC as the official responsible for
oversight of compliance with the FCC children’s programming commercial limits, and I

am familiar with the Regulations.
No children’s programs were run during the immediately prior calendar quarter.

I hereby declare under penalty of perjury that the forgoing is true and correct.

Executed this 7th day of April, 2017.

Signature

Name: Melanie McCool

Title: Vice President. Legal & Business Affairs




Begin NBC Universal Certifications



Statement Regarding Children’s Programming on the COZI TV Network

This is to certify that the COZI TV Network has verified that: i) the supplier of the
prdgram identified below, as a standard practice, formats each episode consistent with the
statutory limits on commercials permitted to air within programs designated as children’s
programs and targeted to children 12 years old or younger; and ii) that the COZI TV
Network has aired the following programs identified below in a manner consistent with
such statutory limits. Any commercial minute overages are set forth below. The COZI
TV Network does not offer any other programs originally produced and broadcast
primarily for an audience of children 12 years old and younger.

Programs Supplier Overages
Howdy Doody Showplace Television Syndication None
Veggie Tales Showplace Television Syndication None

[ certify that the above information is true and valid as of March 27, 2017.

Ronni Attenello

Director of Programming

NBC Owned Television Stations
NBCUniversal



COZI-TV NBC Digital Channel Children’s Educational Objectives

1* Quarter 2017 Show Summaries

Steal the Show — E/I, K13-16

Steal the Show provides CORE programming in the areas music, music composition, the music
recording process and musical instruments. Ariel, Zoey and Eli Engelbert of the EI program
Ariel & Zoey & Eli, Too work to write and record an album with Grammy Winner Jim Peterik.
All aspect of the process are covered — 1) Creating the melody, 2) writing the lyric, 3) creating
harmonies, 4) developing instrumentals and 5) recording the song in the studio.

With schools across the country cutting funding to music related programs, Steal the Show fills
an important void. Students will be empowered with the knowledge and skills they will broaden
and hone as they follow Ariel, Zoey and Eli on their journey with one of the most prominent
songwriters of the past 20 years. (Showplace TV Syndication)

Ariel & Zoey & Eli, Too — E/I, K13-16

Ariel & Zoey & Eli, Too (AZE2), a musical variety show that is driven by three siblings,
empowers children to accomplish their goals and their dreams. AZE2 accomplishes this through
interviewing people who excel in their profession and have a positive message for kids,
introducing guests who perform different genres of music, and presenting musical performances
by the cast members themselves. These cast musical performances show children they can write
their own music and the importance of teamwork. Music on the show is produced by Emmy
Award winner David Barrett. He and Brian Brill (another Emmy winner) ensure that the music
is tailored for the young audience. All songs offer a positive message about life. Every episode
begins with the song "Sweet Company which sends the positive message of friendship and ends
with the singing of End of Another Day which encourages the viewer to stay optimistic about
tomorrow. (Showplace TV Syndication)

Aqua Kids Adventures II - E/I, K13-16

Aqua Kids provides a unique vehicle for young people to learn about the diversity of marine
animals around the world, emphasizing the importance of preserving fragile aquatic habitats and
encouraging children to take an active role in protecting the future of their community and the
world. The program provides a window into the management and preservation of unique
habitats and species through the eyes of kids and their hands-on collaboration with science
researchers and educators. The messages delivered by Aqua Kids are given by a creative and
resourceful host, Molly McKinney, whose scientific background is evident in the show. The
other young hosts, whose ages range from pre-teen to late teens, are equally entertaining and
informative. The young viewers identify with these young hosts and imagine themselves in the
role of the scientist and as someone who could have a positive impact on the environment. The
format of young student scientists presenting information on location in a variety of aquatic
settings is both entertaining and informative. (Showplace TV Syndication)

Veggie Tales — E/I, K4-8

VeggieTales is a children's series featuring animated vegetables who teach life lessons through
stories. Hosted by Bob the Tomato and Larry the Cucumber, each episode begins by establishing
the problem, uses short stories to parallel the situation with a problem and solution, and ends by
reiterating the proposed solution and the life lesson learned through the experience. The show
communicates social-emotional messages based upon the core values of honesty, kindness,



forgiveness, and appreciation for all, using music, unusual characters, and allegorical storylines.
(Showplace TV Syndication)

The New Howdy Doody — E/I, K6-10

Howdy Doody is a 1975 series which is known to its viewers for Buffalo Bob in his cowboy
attire and a cast of human characters such as Clarabell the Clown and Chief Thunderthud as well
as puppets (i.e., Howdy Doody, Dilly Dally, Flub-a-Dub, etc.). Children sat on stage in the
Peanut Gallery, thus making this show a forerunner of interactive programming we enjoy

today. The primary value of the series is to educate and entertain elementary school-aged
children. In addition, both older children and monitoring adults will find this series amusing and
quite charming as Howdy Doody is a timeless character who has an interactive

quality. Educationally, the series offers opportunities for parents and teachers to teach lessons
related to language, character development, science, and listening skills.

In accordance with the 1990 Children’s Television Act (ATC) intended to increase educational
and informational programming for children on television, HOWDY DOODY clearly meets the
goals of providing children with a television show that meets CORE requirements of the FCC as
follows:
1. Issues such as bullying, establishing trust and courtesy are faced and resolved in the episodes.
2. Responsibility is presented in a positive and encouraging manner.
3. Making choices in life, mastery of attachment and separation are emphasized in each episode.
4. Issues of competition and loyalty are conveyed throughout the series.

(Showplace TV Syndication)



NCSN

March 29, 2017

Re: CSN Bay Area - Children's Television Aet of 1990 O1-2017

This letter is intended to assist you in satisfying your obligations under the Children’s
Television Act of 1990 and the Federal Communications Commission’s regulations
relating thereto in connection with your carriage of CSN Bay Area (which service is
owned and operated by Sports Channel Pacific Associates) (“SportsNet™) for Quarter 1 of
2017,

The SportsNet service does not currently contain any “children’s programming” (as
defined by the FCC), and we have no cutrent intention of adding such programming. In
the event, however, that the service does contain any “children’s programming” after the
date hereof, such programming with not contain “commercial matter” (as defined by the
FCC) that, when added to the “commercial matter” you may insert under our affiliation
agreement, exceeds applicable limits.

Best regards,

Thomas Stathakes
Senior Vice President & General Manager




NCSN

March 29, 2017

Re:  CSN California- Children’s Television Act of 1990 Q1-2017

This letter is intended to assist you in satisfying your obligations under the Children’s
Television Act of 1990 and the Federal Communications Commission’s regulations
relating thereto in connection with your carriage of CSN California (which service is
owned and operated by Comcast SportsNet California, LLC) (“SportsNet™) for Quarter 1
of 2017.

The SportsNet service does not currently contain any “children’s programming” (as
defined by the FCC), and we have no current intention of adding such programming. In
the event, however, that the service does contain any “children’s programming” after the
date hereof, such programming with not contain “commercial matter” (as defined by the
FCC) that, when added to the “commercial matter” you may insert under our affiliation
agreement, exceeds applicable limits.

Best regards,

Thomas Stathakes
Senior Vice President & General Manager
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350 N. ORLEANS - SUITE $1-100
CHICAGO, IL 80654

March 31, 2017

RE: Children’s Television Act of 1990
1st Quarter 2017 -

This letter is intended to assist you in satisfying your obligations under the Children’s Television
Act of 1990 and the FCC regulations relating thereto in connection with your carriage of Comcast
SportsNet (which service is owned and operated by Comcast SpottsNet Chicago, LLC)
(“SportsNet”),

The SportsNet service does not currently contain any “children’s pro gramming” (as defined by
the FCC), and we have no current intention of adding such programming. In the event, however,
that the service does contain any “children’s programming” after the date hereof, such
programming will not contain “commercial matter” (as defined by the FCC) that, when added to
the “commercial matter” you may insert under our affiliation agreement, exceeds applicable
limits.

Best regards,
Philip J. Bedella

Vice President General Manager
Comcast SportsNet Chicago

CSC/FCC/Children’s TV Act Certification #1 1-06.doc




S2CSN

42 3RD AVENUE
BURLINGTON, MA 01803

March 31, 2017

Comcast SportsNet New England
Certification of Compliance with Children’s Programming
Quarter Ending March 31, 2017

This letter is intended to assist you in satisfying your obligations under the Children’s Television
Act of 1990 and the Federal Communications Commission’s (“FCC”) regulations relating
thereto in connection with your carriage of Comcast SportsNet (which service is owned and
operated by Sports Channel New England Limited Partnership) (“SportsNet”).

The SportsNet service does not currently contain any “children’s programming” (as defined by
the FCC), and we have no cuirent intention of adding such programming. In the event, however,
that the service does contain any “children’s programming™ after the date hereof, such
programming will not contain “commercial matter” (as defined by the FCC) that, when added to
the “commercial matter” you may insert under our affiliation agreement, exceeds applicable
limits.

Best regards,

Jloioll Fecr

Princell Hair
SVP and General Manager



March 29, 2017

Re:  Comcast SportsNet Northwest - Children’s Television Act of 1990

This letter is intended to assist you in satisfying your obligations under the Children’s
Television Act of 1990 and the Federal Communications Commission’s regulations
relating thereto in connection with your carriage of Comcast SportsNet (which service is
owned and operated by Comcast SportsNet Northwest) (“SportsNet”) for Quarter 1 of
2017.

The SportsNet service does not currently contain any “children’s programming” (as
defined by the FCC), and we have no current intention of adding such programming. In
the event, however, that the service does contain any “children’s programming” after the
date hereof, such programming will not contain “commercial matter” (as defined by the
FCC) that, when added to the “commercial matter” you may insert under our affiliation
agreement, exceeds applicable limits.

Best regards,

Larry Eldridge
Vice President and General Manager

cc: Denise Garcia



12 CSN

March 27th, 2017

CSN Philadelphia

Re: Comeast SportsNet Philadelphia - Children's Television Act of 1990

To Whom it May Concern:

This letter is intended to assist you in satisfying your obligations under the Children’s
Television Act of 1990 and the Federal Communications Commission’s regulations
relating thereto in connection with your carriage of Comcast SportsNet (which service is
owned and operated by Comcast SportsNet Philadelphia L.P.) (“SportsNet”) for Quarter
1 0f 2017.

The CSN Philadelphia service does not currently contain any “children’s programming”
(as defined by the FCC), and we have no current intention of adding such programming.
In the event, however, that the service does contain any “children’s programming” after
the date hereof, such programming with not contain “commercial matter” (as defined by
the FCC) that, when added to the “commercial matter” you may insert under our
affiliation agreement, exceeds applicable limits.

Best regards,

40 h—

Brian Monihan
President/General Manager
CSN Philadelphia

cc: Denise Garcia



SNY)D

April 3, 2017

Re: Children'’s Television Act of 1990

This letter is intended to assist you in satisfying your obligations under the Children’s Television
Act of 1990 and the Federal Communications Commission’s regulations relating thereto in
connection with your carriage of SN'Y (which service is owned and operated by Sterling
Entertainment Enterprises, LLC) (“SportsNet”).

This is to certify that, for the quarter ended March 31, 2017, SNY was in compliance with the
Children’s Television Act of 1990 and did not televise more than 10.5 minutes of commercial
material per hour on the weekends nor more than 12 minutes per hour on weekdays during
children’s programming (including local ad avails that you may insert under our Affiliation
Agreement).

Best regards,

/Z/’C\J W, A~

Steve Raab
President



"2.TCN

March 27 2017

TCN Philadelphia

Re: TCN Philadelphia - Children’s Television Act of 1990

To Whom it May Concern:

This letter is intended to assist you in satisfying your obligations under the Children’s
Television Act of 1990 and the Federal Communications Commission’s regulations
relating thereto in connection with your carriage of The Comcast Network Philadelphia
(which service is owned and operated by Comcast SportsNet Philadelphia L.P.)
(“SportsNet”) for Quarter 1 0of 2017.

TCN Philadelphia service does not currently contain any “children’s programming” (as
defined by the FCC), and we have no current intention of adding such programming. In
the event, however, that the service does contain any “children’s programming” after the
date hereof, such programming with not contain “commercial matter” (as defined by the
FCC) that, when added to the “commercial matter” you may insert under our affiliation
agreement, exceeds applicable limits.

Best regards,

Brian Monihan
President/General Manager
CSN Philadelphia

cc: Kathy McMahon
Denise Garcia



NETWORK’S NAME:

Address:

Telephone Number:

Fax Number:

30 Rockefeller Plaza
New York, NY 101.12

NBCUniversal

Children’s Network, LLC d/b/a/ Sprout

30 Rockefeller Plaza, 16" Floor
New York, NY 10112

212.664.3199

212.703.8579

CHILDREN’S PROGRAMMING CERTIFICATION

This is to certify that the linear, VOD, and Spanish VOD programming service currently known
as Sprout (the “Service”) was in compliance with the commercial time provisions of the
Children’s Television Act of 1990 (the “Act”) as set forth in 47 U.S.C. Section 303a and the
rules and regulation of the Federal Communications Commission promulgated thereunder during
the period of January 1, 2017 through March 31, 2017 (the “Applicable Quarter”). A list of all
programs that the Service considered children’s programming under the Act that aired on the
Service during the Applicable Quarter has been attached as Schedule A hereto and is fully

incorporated herein.

I hereby declare that the foregoing is true and correct to the best of my knowledge.

Dated as of: March 31,2017

Signature: M

Amy Friedman
SVP, Programming and Development

Children's Programming Certification - 1Q2017.docx



“This is a copy.
The original is on file at Children’s Network, LLC
Offices located at 30 Rockefeller Plaza, 16" Floor, New York, NY 10112
Exhibit A

To

CHILDREN’S PROGRAMMING CERTIFICATION

For
CHILDREN’S NETWORK, LLC

D/B/A/ Sprout

(January 1, 2017 through March 31, 2017)

64 Zoo Lane Noodle & Doodle ™
Adventures of Paddington the Bear Noddy: Toyland Detective
Animal Mechanicals Pajanimals™

Astroblast Ruff-Ruff, Tweet & Dave™
Busytown Mysteries Sarah & Duck

Busy World of Richard Scary Space Racers

Caillou ® Stella & Sam

Chloe’s Closet ™ Super Wings

Clangers ™ Sydney Sailboat

Dirt Girl World Terrific Trucks

Doozers The Berenstain Bears ™
Dot The Chica Show ™
Floogals The Mighty Jungle
Furchester Hotel YaYa and Zouk

George Shrinks ™ Zerby Derby

Jungle Bunch Zou

Lily’s Driftwood Bay

Little People

Madeline ™

Maya the Bee

Nina’s World ™

Children's Programuming Certification - 1Q2017.docx



TELEMUNDO NETWORK GROUP, LLC
CERTIFICATION OF COMPLIANCE

WITH CHILDREN’S TELEVISION COMMERCIAL LIMITS

IN PROGRAMMING FURNISHED BY TELEMUNDO NETWORK
FOR THE PERIOD JANUARY 1 THROUGH MARCH 31, 2017

Telemundo Network Group, LLC (“Telemundo”) broadcast the following programs primarily for children 12
years old and under during this calendar quarter on the dates and times indicated below:

PROGRAM DATE(S) OF BROADCAST TIMES OF TIMES OF AMOUNT OF COMMERCIAL
NAME BROADCAST BROADCAST MATTER IN PROGRAMS
(ET/PT) (CT/MT) FURNISHED BY TELEMUNDO
NETWORK
- - (minutes per half hour)
Noodle & Saturdays 1/1-3/31/17 8:00-8:30 am 7:00-7:30am 2:00
Doodle -
Noodle & Saturdays 1/1-3/31/17 8:30-9:00 am 7:30-8:00am 2:00
Doodle |
El Show de Saturdays 1/1-3/31/17 9:00-9:30 am 8:00-8:30am 2:00
Chica -
El Show de Saturdays 1/1-3/31/17 9:30-10:00am 8:30-9:00am 2:00
Chica
Nina’s World Saturdays 1/1-3/31/17 10:00-10:30am | 9:00-9:30am 2:00
Nina’s World Saturdays 1/1-3/31/17 10:30-11:00am | 9:30-10:00am 2:00

| certify that the regularly-scheduled children’s programming and promotional content furnished to you by the
Telemundo Network during the 1% quarter of 2017 contained the amount of commercial matter set forth
above and complied with the commercial limits of the Children’s Television Act and 47 C.F.R. § §73.670 (a)-
(d). The commercial minutes set forth above do not include any local advertising or promotional matter that
you may have added to the children’s programming. Each station must determine its compliance with the
commercial limits by combining the commercial minutes set forth above with any commercial matter added

by the station.

)
p)
A FA

“Name: Robert Chomat

Title:

Senior Director, Accounting

Telemundo Network Group, LLC

Date: 03/31/2017




NBCUniversal

CERTIFICATION REGARDING COMPLIANCE WITH
VIDEO DESCRIPTION REQUIREMENTS

Network: USA
"Quarter: Q12017
This is to certify that the USA Network provided a minimum of 50 hours of video description

services in prime time and children’s programming during the above-referenced quarter, as required by
the rules of the Federal Communications Commission.

| hereby certify that the foregoing is true and correct.

Signature: fVQI\UD:)}Q

Name: Vanessa Velez
Title: Vianager, Program and Production Admin.

Executed on this 3rd day of April, 2017,

NBCUniversal:2672742v1



End NBC Unisersal Certifications



NEW ENGLAND SPORTS NETWORK., LIMITED PARTNERSHIP (“NESN”)

Compliance Certifications

The following certifications are posted so that viewers and affiliates may be aware of our
compliance, with Closed Captioning, CALM and Children’s Television Act regulations, to the
best of our knowledge, for NESN, NESNPlus and NESN National. This certification is effective
commencing on September 15, 2015 and continuing until canceled or otherwise revised.

To report an issue or concern regarding any of these certifications, whether viewed on television
or online, please contact us at sports@nesn.com or 1-617-536-9233.

To assist in resolving any issue, please provide the following information when you contact us:

Your name, address, telephone number and email address

Your preferred method of contact (phone or email)

The name of the program with the issue

A brief description of the issue, including the date and time you experienced the problem

If you are watching on television, please provide the name of your video provider

If you are watching online, please identify the device and brand (e.g., computer, tablet, smartphone)
and software (including version) you are using

If you wish to submit a written complaint, please send it to:

Gary Roy
Marketing and Communications Manager
NESN
480 Arsenal Street
Watertown, MA 02472

Closed Captioning Certification

This is to certify that all programming provided by NESN is in compliance with the Federal
Communications Commission rules concerning closed captioning set forth at 47 C.F.R. § 79.1,
including the caption quality standards set forth in Section 79.1(3)2).

CALM Act Certification
This is to certify on behalf of NESN that:

1. As required by the Commercial Advertisement Loudness Mitigation Act 0f 2010 (the “CALM Act”),
codified at 47 U.S.C. § 621, and implementing regulations adopted by the Federal Communications
Commission at 47 C.F.R. § 76.607, all commercial advertisements embedded in programs carried on
NESN are in compliance with the audio loudness practices contained in Advanced Television Systems
Committee A/85, ATSC Recommended Practice: Techniques for Establishing and Maintaining Audio
Loudness for Digital Television (July 25, 2011) (“ATSC A/85 RP”) at the point of distribution by
NESN to authorized reception equipment of downstream multichannel video programming
distributors.

2. Compliance with ATSC A/85 RP is determined by NESN through the use of equipment and
associated software that is installed, utilized and maintained in a commercially reasonable manner.



Children’s Television Act of 1990 Certification

This is to certify that it is NESN’s standard practice to format and air children’s programming in
compliance with the Children’s Television Act of 1990, codified at 47 U.S.C. § 303a (the “Act”),
and the Federal Communications Commission rules implementing the Act, including 47 C.F.R.
§§ 76.225 and 76.1703.

NEW ENGLAND SPORTS NETWORK,
LIMITED PARTNERSHIP



O8 NEW FRONTIER MEDIA e v i oo sscin i ooy

April 3, 2017 VIA E-MAIL & REGULAR MAIL

Ms. Maria T. Browne

Davis Wright Tremaine, LLP

1919 Pennsylvania Avenue N.W., Suite 800
Washington, DC 20006-3401

Email: mariabrowneliadw!. cont
RE:  Compliance Certification

Dear Ms. Browne:

We received your request for New Frontier Media, Inc. ("NFM?”) to provide certification of compliance with the
Children®s Television Act of 1990 (“Children’s Act”) and the Closed Captioning requirements as set out under
47CFR.§79.1

NFM hereby certifies all of its programming carried by Time Warner Cable during the reporting period of Q1
2017 (the “Reporting Period™) was in compliance with the Closed Captioning requirements set forth in 47
CFR. § 79.1. Specifically, NFM is exempt from 47 C.FR. § 79.1(j)-(k) requirements pursuant 10 the
exemption provided under 47 CF.R. § 79.1 (d) (11) and (12). Please note that the required certifications are
also available on the following widely available site: hitp://www hustlertvaffiliates.coni/.

Additionally, NFM certifies that during the Reporting Period, none of its programming contained any children’s
programming as defined under 47 CFR § 76.225.

Please do not hesitate to contact me with any questions.

.1
Sincerely, / / ;

(o (7T

Tony Cochi /,
Executive ‘f

Ce: William Wesselman, Time Warner Cable



NEWS 12 THE BRONX LLC
1111 STEWART AVENUE » BETHPAGE, NEW YORK 11714

March 31, 2017

Davis Wright Tremaine LLP

Suite 800

1919 Pennsylvania Avenue, N.W.
Washington, D.C. 20006-3401
Attention: Maria T. Browne

Re: Certification of Compliance for Children'’s
Television Programming — 1st Quarter, 2017

Dear Ms. Browne:

You have recently requested information from us to assist you in your record
keeping obligations respecting the commercial limitations imposed on children’s
programming by the Children’s Television Act. We hereby advise you that for the
period January 1, 2017 through March 31, 2017, none News 12 Brooklyn's
programming was originally produced and broadcast primarily for an audience of
children 12 years old and under, and therefore the FCC limits on commercial
time as contained in 47 C.F.R. Section 76.225 do not apply to any of News 12
Brooklyn’s programming for such period.

We trust that this satisfies your reque?(_I
‘ ) Sipcerel
‘ Patrick Dolan
5 g President



NEWS 12 WESTCHESTER LLC
1111 STEWART AVENUE + BETHPAGE, NEW YORK 11714

March 31, 2017

Davis Wright Tremaine LLP

Suite 800

1919 Pennsylvania Avenue, N.W.
Washington, D.C. 20006-3401
Attention: Maria T. Browne

Re: Certification of Compliance for Children’s
Television Programming — 1st Quarter, 2017

Dear Ms. Browne:

You have recently requested information from us to assist you in your record
keeping obligations respecting the commercial limitations imposed on children’s
programming by the Children’s Television Act. We hereby advise you that for the
period January 1, 2017 through March 31, 2017, none of News 12 Westchester
and News 12 Hudson Valley's programming was originally produced and
broadcast primarily for an audience of children 12 years old and under, and
therefore the FCC limits on commercial time as contained in 47 C.F.R. Section
76.225 do not apply to any of News 12 Hudson Valley's programming for such
period.

We trust that this satisfies your requeZJ(

% Singeyel
@ Patrick Dolan
President



NEWS 12 NEW JERSEY LLC

1111 STEWART AVENUE » BETHPAGE, NEW YORK 11714

March 31, 2017

Davis Wright Tremaine LLP

Suite 800

1919 Pennsylvania Avenue, N.W.
Washington, D.C. 20006-3401
Attention: Maria T. Browne

Re: Certification of Compliance for Children's
Television Programming — 1st Quarter, 2017

Dear Ms. Browne:

You have recently requested information from us to assist you in your record
keeping obligations respecting the commercial limitations imposed on children’s
programming by the Children’s Television Act. We hereby advise you that for the
period January 1, 2017 through March 31, 2017, none of News 12 New Jersey's
programming was originally produced and broadcast primarily for an audience of
children 12 years old and under, and therefore the FCC limits on commercial
time as contained in 47 C.F.R. Section 76.225 do not apply to any of News 12
New Jersey's programming for such period.

We trust that this satisfies your request.

@Q Sincerel

@ Patrick Dolan
@/ President



NHK

Cosmo
a_IMErica

2017 FIRST QUARTER CERTIFICATE OF COMPLIANCE
WITH CHILDREN'S ADVERTISING LIMITATIONS

I, Kazuhiro Uemura, Senior Vice President of NHK Cosmomedia America,
Inc. (the "Network") hereby certify the following regarding programming
aired on the Network during the first quarter of 2017.

211 children's programming, as that term is defined by the Children's
Television Act of 1990 (the “ACT") and the Rules and Regulations of
the Federal Communications Commission ("FCC") promulgated thereunder,
has been aired on the Network in compliance with the provisions of the
ACT and the FCC'srules. Asastandardpractice, the Networkhas formatted
and aired the following children's programs in such a manner that the
total commercial time, including local avails, has not exceeded 10.5
minutes per hour on weekends and 12 minutes per hour on weekdays.

Children's Programs Aired During Quarter
Fun with Japanese

Fun with English

Mimicries--Natural Science for Kids

Kid's Discovery

(10 minutes)
(10 minutes)
(10 minutes)
(15 minutes)

Kid's Discoveryon Sundays

Wan Wan Wonderland
Go! Go! CoockR'n
Pythagoraswitch-mini
Pythagoraswitch
Peek-a-boo

With Mother

Wwith Father

Nyan-chu World Broadcaster Mini

Home Cooking DJ
WeAll Love Sorajiro !

Edutainment "Sciencer" Show

Grand Whiz-Kids TV

(30minutes)
(30 minutes)
(10 minutes)
(5 minutes)
(15 minutes)
(15 minutes)
(25 minutes)
(29 minutes)
(5 minutes)
(5 minutes)
(5minutes)
(25minutes)
(34 minutes)

(15 minutes)
(29 minutes)
(25 minutes)
(25 minutes)

Nosy'’s Inspiring Atelier
E Dance Academy
Cartoon:Chihayafuru2
Cartoon: ANPANMAN
Cartoon:CASE CLOSED (25 minutes)
Cartoon:CHIBI MARUKO CHAN (25 minutes)
Cartoon:YOWAMUSHI PEDAL GRANDE ROAD (25 minutes)
Cartoon:ONE PIECE (24 minutes)
KAMEN RIDER FOURZE (24 minutes)

The Network will continue to comply with the ACT and FCC rules, as they
apply to the Network's programming during the next quarter. The Network
keeps complete records of advertising on children's programs, and these
will be made available promptly upon request.

March 31, 2017 %5/&%\/

Date Name: Kazuhiro Uemura, SVP :E'U'ﬂi:

ATTHIVENSARY

M #4 #& Cosmomedia America, Inc. 100 Broadway, 15th Floor, New York, NY 10005 Tel 212.262.3377 Fax 212.262.5577



Children's P ing Certificati
January 1st. 2017 - March 31th, 2017

This is to certify that as a standard practice, Nuestra Tele formats and airs the following
children's programs and series so that the total commercial time (including local avails)
does not exceed 10.5 minutes per hour on weekends and 12 minutes per hour
weekdays, in compliance with the Children's Television Act of 1990 and the rules and

regulations of the Federal Communications Commission:
thld[ﬁﬂ'ﬂ Ern g:ams El[ﬂd Dlll:iﬂﬂ Eil:ﬂ! Qllanilf zgjz

NONE

| hereby declare under penalty of perjury that the foregoing is true and
correct.

Executed this 5th day of April 2017.

JRe7

Signature

Name

Title



A -
F &

=
¥

ML

. J_ \__J L ‘—_—l

One America WAL T

NEWS NETIWSRI

Children’s Programming Certification 1% Quarter 2017

This is to certify to all “AWE" and “One America News Netwark™ affiliates that as a
standard practice, *AWE” “A Wealth of Entertainment” fka “WealthTV” AND “OAN”
“One America News Network™ fully comply with the provisions of the Children’s
Television Act of 1990 (the “Act™) and the rules and regulations of the Federal
Communications Commision (the "FCC™).

Specifically. “AWE” and ~One America News Network™ did not broadcast any children’s
programming during the 1" quarter of 2017,
This Certification is made in good faith and is true to the best of my knowledge.

Executed the 3™ day of April, 2017.

By:

(i
Nina Dotti

Affiliate Coordinator

Herring Networks. Inc.

DBA: AWE and One America News Network

HEerRING NETWORKS, INC.
4757 Morena Blod, San Diego, CA 92117
Phone: 858-270-6900 Fax: 858-270-6901



Begin Olympusat Certifications



NETWORK’S NAME: Altavision
Address: Paricutin 316 Sur. Col. Roma. CP 64700

Monterrey, Nuevo Ledn, México
Phone Number: +52 (81) 8881-9991

CHILDREN'’S PROGRAMMING — PERPETUAL CERTIFICATION

This is to certify that the Altavision programming service (the “Service”) does not
currently contain any children’s programming as defined under 47 CFR 76.255 of

the rules and regulation of the Federal Communications Commission.

In the event that the Service includes any children’s programming on its schedule
after the date hereof, the Service will provide in writing, by the tenth day following
the end of the calendar quarter in which such children’s programming is added, a
description of such programming specifying the dates and time of transmission and

the duration of the “commercial matter” included therein.

| hereby declare under penalty of perjury that the foregoing is true and correct.

thie 5tk day of April, 2017.

=

Signature: __

Name: CP. Manuel Cisneros

Title: Legal%epresentative



NETWORK’S NAME: Aplauso TV
Address: 477 S. Rosemary Avenue #306
West Palm Beach FL 33401

Phone Number: 561-684-5657
Fax Number: 561-684-9690

CHILDREN’S PROGRAMMING CERTIFICATION — FIRST QUARTER 2017

This is to certify that the Aplauso TV programming service (the “Service”), to the extent it airs
children’s programming as defined under 47 CFR 76.225 of the rules and regulation of the
Federal Communications Commission, has aired no more than 10.5 minutes of commercial
matter per hour on the weekends, and no more than 12 minutes of commercial matter per hour on
weekdays during children’s programming, and is otherwise in compliance with the Children’s
Television Act of 1990. The following sets forth children’s programming aired on the Service

during First Quarter (January - March) 2017.

Children’s Programming Aired During Quarter Referenced

NONE

I hereby declare under penalty of perjury that the foregoing is true and correct. Executed this

31*. day of March 2017.

Signature: Colboer £, Yy

Name: Colleen E. Glynn
(Please type or print)

Title: EVP. General Counsel

(Please type or print)



Cable Provider: OlympuSAT

Network Name: BYU Broadcasting (a non-commercial, educational broadcasting station)
Address: BYU Broadcasting
Brigham Young University
Provo, Utah 84602
Email Address: heidi.chewning@byu.edu
Phone Number: (801) 422-8495
Fax Number: (801) 422-0298

CHILDREN’S PROGRAMMING CERTIFICATION — FIRST QUARTER 2017
(JANUARY 1, 2017, THROUGH MARCH 31, 2017)

This is to certify that, during the above-captioned calendar quarter, the BYU Television
programming service (the “Service”), to the extent that it aired children’s programming as
defined under 47 C.F.R. § 76.225 of the rules and regulations of the Federal Communications
Commission, aired during such children’s programming no more than 10.5 minutes of
commercial matter per hour on weekends and no more than 12 minutes of commercial matter per
hour on weekdays, and is otherwise in compliance with the Children’s Television Act of 1990.

I hereby declare under penalty of perjury that, to the best of my knowledge and belief, the
foregoing is true and correct.

Signature: _ Y\usu Clamwman,

Name: Heidi N. Chewning
Title: Paralegal/Licensing Administrator

Date: March 28, 2017



NETWORK’S NAME: Cine Clasico
Address: 477 S. Rosemary Avenue #306
West Palm Beach FL 33401

Phone Number: 561-684-5657
Fax Number: 561-684-9690

CHILDREN’S PROGRAMMING CERTIFICATION — FIRST QUARTER 2017

This is to certify that the Cine Clasico programming service (the “Service”), to the extent it airs
children’s programming as defined under 47 CFR 76.225 of the rules and regulation of the
Federal Communications Commission, has aired no more than 10.5 minutes of commercial
matter per hour on the weekends, and no more than 12 minutes of commercial matter per hour on
weekdays during children’s programming, and is otherwise in compliance with the Children’s
Television Act of 1990. The following sets forth children’s programming aired on the Service

during the First Quarter (January - March) 2017.

Children’s Programming Aired During Quarter Referenced

100 % of Content

I hereby declare under penalty of perjury that the foregoing is true and correct. Executed this
31%. day of March 2017.

Signature: Cofleer £, Glyr

Name: Colleen E. Glynn
(Please type or print)

Title: EVP. General Counsel, Olympusat. Inc.

(Please type or print)



NETWORK’S NAME: Cuba Play
Address: 477 S. Rosemary Avenue #306
West Palm Beach FL 33401

Phone Number: 561-684-5657
Fax Number: 561-684-9690

CHILDREN’S PROGRAMMING CERTIFICATION — FIRST QUARTER 2017

This is to certify that the Cuba Play programming service (the “Service”), to the extent it airs
children’s programming as defined under 47 CFR 76.225 of the rules and regulation of the
Federal Communications Commission, has aired no more than 10.5 minutes of commercial
matter per hour on the weekends, and no more than 12 minutes of commercial matter per hour on
weekdays during children’s programming, and is otherwise in compliance with the Children’s
Television Act of 1990. The following sets forth children’s programming aired on the Service

during the First Quarter (January - March) 2017.

Children’s Programming Aired During Quarter Referenced

100 % of Content

[ hereby declare under penalty of perjury that the foregoing is true and correct. Executed this

31st. day of March 2017,

Signature: Colleer £ Glym

Name: Colleen E. Glynn
(Please type or print)

Title: EVP. General Counsel. Olympusat. Inc.

(Please type or print)



NETWORK’S NAME: DamasTV
Address: 560 Village Blvd Suite 250
West Palm Beach FL 33409

Phone Number: 561-684-5657
Fax Number: 561-684-9690

CHILDREN’S PROGRAMMING CERTIFICATION — FIRST QUARTER 2017

This is to certify that the DamasTV programming service (the “Service”), to the extent it airs
children’s programming as defined under 47 CFR 76.225 of the rules and regulation of the
Federal Communications Commission, has aired no more than 10.5 minutes of commercial
matter per hour on the weekends, and no more than 12 minutes of commercial matter per hour on
weekdays during children’s programming, and is otherwise in compliance with the Children’s
Television Act of 1990. The following sets forth children’s programming aired on the Service

during the First Quarter (January - March) 2017.

Children’s Programming Aired During Quarter Referenced

100 % of Content

I hereby declare under penalty of perjury that the foregoing is true and correct. Executed this
31*. day of March 2017.

Signature: Coteer £, Glynn

Name: Colleen E. Glynn
(Please type or print)

Title: EVP. General Counsel. Olympusat. Inc.

(Please type or print)



CHILDREN’S PROGRAMMING CERTIFICATION

Quarter: Ist

Year: 2017

This is to certify that the children’s programming and series distributed to Olympusat

during the above referenced calendar quarter that were originally produced and broadcast

primarily for an audience of children 12 years old and under, did not include any commercial spots that
contained references to, characters or actors from, or that offered products relating to, the underlying
program or series. As a standard practice, we formatted and aired each of the children’s programs and
series so that the total commercial time did not exceed 10.5 minutes per hour on weekends, and 12
minutes per hour on weekdays, in compliance with the Children’s Television Act of 1990 and the rules

and regulations of the Federal Communications Commission.

| hereby declare that the foregoing is true and correct.
Exccuted this 30th day of March, 2017.
Z
Name: Bud Cantrell
Title: Compliance Officer

Company: Daystar Television Network



Daminican View

Ave, Luperdn No. 46
Santa Domingo, B.N.
info@supercanal.com

CHILDREN'S PROGRAMMING CERTIFICATION-FIRST QUARTER 2017,

This is to certify that Dominican View programming service, to the extent it airs chiidren's
programming as defined under 47 CFR 76.255 of the rules and regulations of the Federal
Communications Commission’s, has alred no more tkan 10.5 minutes of commercial raiter per
hour on the weekends, and no more than 12 minutes of commercial matter per hour an
weekdays during children’s programming, and its otherwise in compliance with the chiidren's
television act of 1990. The following sets forth children’s programming aired an service during
the 15" quarter of 2017 {January, February and March).

I certify that | have bean designated Program Network as the official responsible for oversight of
compliance with the FCC's Closed captioning reguirements and hereby declare under penalty of
perjury that the foregaing Is true and correct.

Executed this 700 day of _fViwh 203

L

Signaturé - i
Narme: Ramon Me\r-\lcedes
Title: Director



NETWORK’S NAME AND ADDRESS:  El Garage TV

Ay, Sir Alexander Fleming 2845, 1640 Martinez, Buenos Aldres, Argentina

Phone Number: =341 148301929
Fax Number 241148361022

CHILDREN'S PROGRAMMING CERTIFICATICN = FIRST QUARTER 2017

This is to eertify that the Fl Garage programming service the “Service™). to the extent it airs
children's programming as defined under 47 CFR 76.225 ol the rules and regulation ol the
Federal Communications Commission. has afred no more than 10.5 minutes of commercial
marter per hour on the weekends, and no more than 12 minut s of commercial matter per hour on
weekdays during children’s programming. and is otherwise in comphance with the Children's
lelevision Act ol 1990, The following sets forth children’s programming aired un the Service

during Quarter | {Lamnary - March) 2017,

Children's Programming Aired During Quarter Referenced

| hereby declare under peralty of perjury that the faregoing is true and correct. Executed this
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Certification of Compliance: FCC Children’s Television Requirements
January 1, 2017 through March 31, 2017

On behalf of the Trinity Christian Center of Santa Ana, Inc., d/b/a Trinity Broadcasting Network
(TBN), this is to certify that the program services named below comply with the FCC’s children’s
television programming and commercial time limit obligations specified in FCC Rules 73.671and 73.670
(46 CFR 73.671 and 73.670), respectively.

TBN is a not-for-profit, tax-exempt church corporation qualified under section 501(c)(3) of the
Internal Revenue Code (26 USC 501(c)(3)). During the period of time covered by this certification, TBN
did not air more than 10.5 minutes of commercial matter per hour during children's programming on
weekends, or more than 12 minutes of commercial matter per hour on weekdays.

The following children’s programs aired during the period of time covered by this certification:

Animated Stories from the Bible Monster Truck Adventures
Pahappahooey Island Davey & Goliath

RocKids TV iShine KNECT
Auto-B-Good Mike’s Inspiration Station
VeggieTales Lassie

Mary Rice Hopkins & Puppets with a Heart

This certification is provided for the following digital program service(s) broadcast on cable,
satellite and transport systems: TBN and the Hillsong Channel (formerly known as The Church
Channel)*.

This certification is true and correct, to the best of my knowledge and understanding, and is made
this 1% day of April, 2017.

Signature

DU

David Adcock, National Sales Director

* As specified in Children’s Television Obligations Of Digital Tt elevision Broadcasters, FCC 04-221
(24), “digital broadcasters [are permitted] to air all of their additional [3 hours of] digital [children’s]
core programming, beyond the 3 hour baseline on the main digital program stream, on one free digital
video channel or distribute it across multiple free digital video channels, at their discretion, as long as the
stream/s on which the core programming is aired has comparable carriage on multichannel video
programming distributors (“MVPDs”).” Accordingly, the combined JUCE and SMILE (formerly known
as Smile of a Child (SOAC)) program service has a Saturday core block of children’s programming of
twelve (12) hours (7 a.m. to 7 p.m.). Three (3) hours of that block provide compliance with FCC Rule
73.671 for the TBN Enlace service, and three (3) additional hours of that programming block also provide
compliance for TBN Salsa. Similarly, the TBN service has a Saturday core block of children’s
programming of three (3) hours (8 a.m. to 11 a.m.). Three (3) hours of that block provide compliance with
FCC Rule 73.671 for the Hillsong Channel service (formerly known as The Church Channel service).



Certification of Compliance: FCC Children’s Television Requirements
January 1, 2017 through March 31, 2017

On behalf of the Trinity Christian Center of Santa Ana, Inc., d/b/a Trinity Broadcasting Network
(TBN), this is to certify that the program services named below comply with the FCC’s children’s television
programming and commercial time limit obligations specified in FCC Rules 73.67 and 73.670 (46 CFR 73.671
and 73.670), respectively.

TBN is a not-for-profit, tax-exempt church corporation qualified under section 501(c)(3) of the Internal
Revenue Code (26 USC 501(c)(3)). During the period of time covered by this certification, TBN did not air more
than 10.5 minutes of commercial matter per hour during children's programming on weekends, or more than 12

minutes of commercial matter per hour on weekdays.

The following children’s programs aired during the period of time covered by this certification:

3-2-1 Penguins!

From Aardvark to Zucchini

St. Bear’s Dolls Hospital

Adventures in Booga Booga Land Gerbert Sarah’s Stories

Animal Atlas Gina D’s Kids Club Superbook

Animated Stories from the Bible Gospel Bill Super Simple Science Stuff
Animated Hero Classics Grandfather Reads Swiss Family Robinson

Another Sommer-Time Adventure Hermic and Friends The Adventures of Carlos Caterpillar
Aqua Kids Adventurcs iShine Knect The Adventures of Skippy
Amic’s Shack Jacob’s Ladder The Bedbug Bible Gang
Auto-B-Good Kid Fit The Big Garage

BB’s Bedtime Stories Kids Club The Brainy Baby Company
Becky’s Bamn Kids Like You The Charlie Church Mouse Show
BJ’s Teddy Bear Club Lassic The Choo Choo Bob Show
Bugtime Adventures Little Buds The Dooley and Pals Show
Cherub Wings Little Women The Filling Station

Children’s Heroes of the Bible Mary Rice Hopkins & Puppets The Fred and Susie Show
Christopher Columbus Mickey’s Farm The Knock, Knock Show
Chubby Cubbies Mike’s Inspiration Station The Lads TV

Colby’s Clubhouse Miss BG The Reppies

Come On Over Miss Charity’s Diner The Storykeepers

Cowboy Dan's Frontier Monster Truck Adventures The Swamp Critters of Lost Lagoon
Creation Creatures Mustard Pancakes The Tails of Abbygail

Curiosity Quest Nanna’s Cottage The Zula Patrol

D.A.R.E. Safety Tips with Retro Bill Pahappahooey Island Tune Time

Davey & Goliath Paws and Tales Upslairs Downslairs Bears -
Donkey Ollie Puppet Parade VeggicTales

Dr. Wonder’s Workshop Quigley’s Village Wild About Animals

Ewe Know Raggs World of Jonathan Singh
Faithville Retro News: A Blast from the Past Zoo Clues

Fluffy Gardens Rocka-Bye Island

Flying Housc RocKids TV

This certification is provided for the following digital program service(s) distributed on cable, satellite
and transport systems: TBN Enlace*, JUCE *, TBN Salsa*, and SMILE (formerly known as Smile of a Child
(SOACH*.

This certification is true and correct, to the best of my knowledge and understanding, and is made this
1st day of April, 2017.

Signature

David Adcock, National Sales Director

* As specified in Children’s Television Obligations Of Digital Television Broadcasiers, FCC 04-221 (§24), “digital
broadcasters [are permitted] to air all of their additional [3 hours of] digital [children’s] core programming, beyond the 3 hour
baseline on the main digital program stream, on one free digital video channel or distribute it across multiple free digital
video channels, at their discretion, as long as the stream/s on which the core programming is aired has comparable carriage
on multichannel video programming distributors (“MVPDs”).” Accordingly, the combined JUCE and SMILE (formerly
known as Smile of a Child (SOAC)) program service has a Saturday core block of children’s programming of twelve (12)
hours (7 a.m. to 7 p.m.). Three (3) hours of that block provide compliance with FCC Rule 73.671 for the TBN Enlace service,
and three (3) additional hours of that programming block also provide compliance for TBN Salsa. Similarly, thc TBN
service has a Saturday core block of children’s programming of three (3) hours (8 am. to 11 am.), Three (3) hours of that
block provide compliance with FCC Rule 73.671 for the Ilillsong Channel service (formerly known as The Church Channel

service).



Trinlty Broadcasting Family of Networks

April 1, 2017
RE: Children’s Programming Certification & Closed Captioning

Dear Affiliate:

Please find enclosed the Children’s Programming Certifications from Trinity Broadcasting Network (TBN})
for the 1st Quarter of 2017.

These certifications will help you meet the record-keeping requirements of the FCC regarding the
rebroadcast and cablecast of TBN, Hillsong Channel (fka The Church Channel), JUCE (formerly JCTV),
Enlace USA, Smile, and TBN Salsa programming.

Included also are 6 Calm Certifications (for TBN, Hillsong Channel, Enlace USA, JUCE, Smile and TBN Salsa
- as of 6/1/2016 Hillsong Channel took the place of The Church Channel on TBN’s networks) and the
Closed Captioning Certification for TBN.

If you have any questions about this, please let me know. Thank you for your attention to this matter.

Sincerely,

D7

David Adcock

National Sales Director
Affiliate Cable Relations
Xc: Colby May, Esq., P.C.

enclosures

Trinity Broadcasting Network ¢ National Sales Office
410 Ewing Avenue, Gadsden, AL 35901 ¢ 256.547.2225 © www.tbn.org * www.tbnnetworks.com



RURAL MEDIA

AN i

March 31st, 2017

This letter is intended to assist FamilyNet affiliates in satisfying their obligations
with the Federal Communications Commission’s Television Regulations. FamilyNet
hereby certifies that:

1. __ All programming provided during this past calendar quarter, ending
March 315, 2017, was in compliance with the Federal Communications
Commission’s Children’s Television Regulations (including, without
limitation, regulations regarding the display of website addresses and/or
“host selling” activities “Children’s TV Rules”).

OR

2. X FamilyNet is not required to comply with the Children’s TV Rules with
respect to the Service because (please explain): _FamilyNet doesn’t carry
children’s programming at this time. FamilyNet agrees that it will notify
affiliates within thirty (30) days of a change in the compliance with the
Children’s TV Rules.

Sincerely yours,

Patrick Gottsch
President

49 Music Square West, Suite 301. Nashville, TN 37203
Main 615-227-9292 | Fax 615-296-9822 | www.rfdtv.com



NETWORK’S NAME: Gran Cine
Address: 477 S. Rosemary Avenue #306
West Palm Beach FL 33401

Phone Number: 561-684-5657
Fax Number: 561-684-9690

CHILDREN’S PROGRAMMING CERTIFICATION — FIRST QUARTER 2017

This is to certify that the Gran Cine programming service (the “Service”), to the extent it airs
children’s programming as defined under 47 CFR 76.225 of the rules and regulation of the
Federal Communications Commission, has aired no more than 10.5 minutes of commercial
matter per hour on the weekends, and no more than 12 minutes of commercial matter per hour on
weekdays during children’s programming, and is otherwise in compliance with the Children’s
Television Act of 1990. The following sets forth children’s programming aired on the Service

during First Quarter (January - March) 2017.

Children’s Programming Aired During Quarter Referenced

NONE

I hereby declare under penalty of perjury that the foregoing is true and correct. Executed this

31%. day of March 2017.

Signature:_ Colloer £ Glyer

Name: Colleen E. Glynn
(Please type or print)

Title: EVP, General Counsel

(Please type or print)



